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Zero
preventable

maternal
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for family
planning
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gender-based
violence and

harmful practice

Zero



Our
AREAS
OF INTERVENTION

Kirundo

Muyinga

Cankuzo

Ngozi

Karusi

Ruyigi

Gitega

Kayanza

Muramvya

Bujumbura

Cibitoke

Bubanza

Bururi

Makamba

Rutana

Mwaro

Bujumbura Mairie

Rumonge

Legend
UNFPA Burundi Interventions

Zero gender-based violence and harmful 
practice and humanitarian actions

 Zero preventable maternal death

Zero unmet need for family 
planning 2
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1. A MESSAGE FROM THE RESIDENT  
REPRESENTATIVE
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Resident Representative 

UNFPA Burundi
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2. 2023 KEY PRPGRAMME  
    RESULTS 
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MATERNAL HEALTH 
AND FAMILY PLANNING 



210 000 

54 000 

570 000

537 

2.1.  Maternal Health and  
         Family planning 
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3.9 % 

35.7% 130 

31  
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SUCCESS STORIES
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YOUTH AND 
ADOLESCENTS 



2.2. Youth and Adolescents

694 912 294 507

30 10
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250 200
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129 124
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600 

100 

120

200
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GENDER, GBV AND 
HUMANITARIAN 

ACTION



2.3. GENDER, GBV AND 
   HUMANITARIAN ACTION
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 DATA FOR 
DEVELOPMENT 



2.4.  DATA FOR  
         DEVELOPMENT
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5. ADVOCACY AND POLICY
    DIALOGUE
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The Weight of persistent socio-cultural norms and perceptions 
(rumours about modern contraception, women's status, which 
does not make it easier for them to make decisions, inadequate 
communication within the couple about family planning).

Poor integration of FP in post-partum/post-abortum care, 
ANC, paediatrics, vaccination, nutritional care and HIV

Insufficient of health facilities (FOSA) providing all basic and 
comprehensive EmONC functions

Need for better synergy between all stakeholders in the 
GBV sector

Environment not conducive to mobilizing additional funds

The coordination of all the players in ARVS needs to be 
strengthened in order to develop better synergies
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03
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05

06

3. CHALLENGES
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Improving the production and 
use of data to support national 
planning

 Improving the quality of care of 
RH/FP/GBV services

Strengthening the skills and 
capacities of young people, 
women and organizations run 
by young people and women.

Strengthening national mecha-
nisms and the capacities of 
institutions and stakeholders to 
combat discriminatory social and 
gender norms

01

02

05

06

4. PERSPECTIVES 2024

Creating an environment condu-
cive to the optimal use of data, 
particularly from the RGPHAE 
through digitisation
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6. PARTNERS AND DONORS
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https://burundi.unfpa.org/fr

UNFPABurundi

Quartier KABONDO, commune MUKAZA, avenue GIHUNGWE, n°35 Bujumbura, Burundi

UNFPABurundi

UNFPABurundi

UNFPABurundi

International Conference 
on Population and Development
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